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THE HARBLS

ABOUT OUR PAPER

The Harbus is Harvard Business School’s weekly newspaper, owned and operated
by students through The Harbus News Corporation. Founded in 1937,
The Harbus is a principal source of information for the HBS community—
including students, alumni, faculty, administration and the senior executives
who attend its management programs.

WHY ADVERTISE AT HBS?

Ranked No. 1 out of all business schools worldwide by U.S. News and World Re-
port in 2007, Harvard Business School is home to hundreds of ambitious, driven,
successful future business leaders. On a weekly basis more than 3,000 students,
faculty and extended community read the Harbus, making it an effective, targeted
way of reaching a well-educated, motivated group of individuals.

REACH THOUSANDS OF ALUMNI & STUDENTS ONLINE

As one of the top 100 college newspapers read online, the Harbus receives more
than 30,000 hits per month and is mainly viewed by our alumni, highly successful
business leaders throughout the world. With hobbies and personal interests rang-
ing from golf to private wealth management, the online Harbus community is a
niche market for those looking to attract professionals with disposable income.

PRINT ADVERTISING

CIRCULATION & DISTRIBUTION: 3,000 COPIES WEEKLY

The Harbus is published throughout the academic year (September — May) with
a weekly circulation of 3,000 copies. It is mailed to subscribers, distributed on the
HBS campus as well as John F. Kennedy School of Government and Harvard Law
School. Content is updated regularly at: www.harbus.org

PUBLICATION DATES: WEEKLY

READERSHIP: 96"
The Harbus is the only printed publication 96” of the HBS community reads.

READERS: TOMORROW’S BUSINESS LEADERS

e Harvard Business School students & alumni
e Executive MBA participants
e HBS professors and staft

e Harvard Law students 38% 37%

e Kennedy School of read four issues Fead two to three
Government students of The Harbus |1ssues a month
a month

Ambitious, driven, successful
future business leaders and 21%
educators read The Harbus

5 read one

for thc latc‘st'campus news ——enh
and issues facing MBA students.

4% don’t read
The Harbus

Press Kit
2007—2008

EDITORIAL CALENDAR 2007—2008

SEPTEMBER
Tuesday 4
Monday 10
Monday 17
Monday 24

OCTOBER

Monday 1
Issue Before EC
Resume Drop

Tuesday 9

Monday 15
Monday 22
Monday 29

NOVEMBER
Monday 5

Recruitment
Guide Issue

Tuesday 13
Monday 19

DECEMBER
Monday 3

Monday 10
Issue Before RC
Resume Drop

PLEASE NOTE

JANUARY

Monday 14
Tuesday 22
Monday 28

FEBRUARY
Monday 4
Monday 11

Monday 19
Admit Issue

Monday 25

MARCH
Monday 3
Monday 10
Monday 17

APRIL
Monday 7
Monday 14

Monday 22
Admit Issue

Monday 28

MAY
Monday 5

Graduation Issue

The Harbus is typically distributed on Mondays,
however, the academic calendar occasionally
mandates a shift in publication dates.
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READER PROFILE AD SPECIFICATIONS & RATES

DEMOGRAPHICS
AVERAGE AGE

NEWSPAPER SPECIFICATIONS ADVERTISING RATES

27 AD SIZE WIDTH x HEIGHT BLACK & WHITE
1 0” x 167 1x 3x 6x
68%  United States & » X » 1/2 Page 885 840  °795
32%  International 1/4 Page 5” X 8” 1/4 Page $495 %470 %445
1/8 Page 57x 4 1/8 Page %250 235 5225
GENDER
66"  Male
34" Female COLOR
1/8 PAGE Ix - 3x - 6x
HARTAL STATUS Sy 47 Full Page 51635 51540 S1445
Zé ilﬁngl? | 1/4 PAGE 1/2 Page 51085 51015 3945
e 57 87 1,/4 Page $535 %460 %389
MEDIAN BASE SALARY UPON GRADUATION
100,000 PREMIUM POSITIONS
(COLOR ONLY) 1 3 6
INTERESTS & ACTIVITIES X x X
74% Sk Back Page 51800 $1700 51600
46"  Golf (Full Page)
573 Exercise 3+ times per week 1/2 PAGE Centerfold $3600 %3400 33200
78"  Attend local cultural events 10”x 8” (2 Full Pages)
TECHNOLOGY
98"  Own laptop computer PLEASE NOTE
52%  Expect to buy/upgrade Space must be reserved two weeks prior
mobile phone in next 12 months Fl{(l)',l,'XPlAéfE to pubh_catlon datc_. Matenals are due one
47 Will spend $300+ on technology week prior to publication date.

supplies in the next 12 months

gz%ENDSI;‘mGld over $1,500 per year on travel AD SUBMISSION GUIDELINES

oo
497 Will spend over $600 ELECTRONIC FILE FORMATS

on new business attire this year

77%  Expect to give entertainment Prcfer.red file fc.)rmat: Other accc.ptablc file formats:
as a gift this year e High Quality PDF e InDesign
82  Eatout 2+ times per week (Adobe Acrobat) e QuarkXPress (version 6.5 or earlier)

e Jllustrator (.eps)
Source: ¢ Photoshop (.tif or .jpg)
Statistical data is derived from the Harbus readership

surveys and data provided by HBS Career Services. PLEASE NOTE L . o . . .
Any reservation cancelled within 10 business days of publication is required to pay 50” of

the original cost of the ad.

For color ads, please convert all colors to CMYK. All fonts and graphics must be included
co N'I' ACT or embedded. All images must have a resolution of 300 dpi. Contact the Harbus designer
at (617) 495-6578 or email design@harbus.org for assistance.

Advertising Manager If the Harbus designer has to manipulate your ad, a design fee of $100 will be assessed.
ads@harbus.org Any client wishing to have their ad designed must have all content for the ad to the
(617) 495-6130 Harbus designer no later than 5 days prior to the normal deadline.

h ) FILE SUBMISSION
The Harbus . Files up to 10MB may be submitted by email to: ads@harbus.org. Files larger than
Harvard Business School 10MB may be submitted on disk, and a hard copy of the ad must be included.
Cotting House Basement
Boston, MA 02163 SPACE AND MATERIALS CLOSE DATES

Space must be reserved two weeks prior to publication date. Materials are due one week
prior to publication date.
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